














do you think my child is going to be like?’

The eerie thing is that I really thought 

I knew.” 

That sense of personal examination is the

core of Arbus’ approach to portraiture.

Photographers need to be intuitive about the

nature of people, she says. A photographer

doesn’t need to analyze the subject, but

should address themes that are universally

relevant. “My goal is to capture something

common to all of us, something we can all

relate to,” she says. 

Arbus feels there’s an unfortunate prejudice

against portraiture as a form of fine art.

People love pictures of friends and family or

celebrities, but tend to dismiss truly emotive

portraits of strangers. The crystallized

articulation of the subject’s personality, or

even of one small element of it, is what

portraiture is all about. “I prefer the single

image more than other visual mediums,

because the single image talks to you in a

way that a video or film doesn’t. Video images

wash over you, and then they’re gone. A

photograph is indelible. It doesn’t change,

but your feelings about it change.” Arbus

imbues her editorial work with this tenet. 

“Photos that run with a story serve an

important purpose, and that is to bring a

sense of orientation to the person, to show

something that isn’t revealed in the words,”

she says. “The best case scenario [in an

editorial portrait] is to bring a different

kind of insight into that person than the

writer did in the article. It’s not a competition,

just a matter of adding something more.” 

Arbus feels incredibly rewarded by what she’s

seen, whom she’s met and what she’s accom-

plished. She plans to continue photographing,

displaying her work in shows, making books

and teaching. “I think that photographers,

when we’re lucky, hit on subjects that speak

to us on a very deep level,” she says.  n

To see more from Amy Arbus, visit
www.amyarbus.com and
www.welcomebookstore.com/amy-arbus.html.




